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XY MR GO @ /S MOBILE TECHNOLOGY becomes
% increasingly refined and consumers look
simple and easy ways to buy

for simple and quick ways to meet their

inSUranCE Ana Paula Nacif insurance needs, the industry will have to

press on with developing new ways to make
best use of this channel.
takes a |00k at the recent Although the use of mobile technology
advances in mobile techn0|ogy. has been steadily increasing over the past
few years, when it comes to insurance its use
is still limited. New mobile phones have all
the technologies built-in to provide a full and
,. seamless location-based customer experience,
such as GPS, Bluetooth, mapping, camera,
3G mobile network access, wi-fi, and video
conferencing. According to Emmanuel Viale,
senior manager at Accenture, these would
allow all sorts of uses that would benefit
insurers and their customers, including claims
notification and time-limited extensions of
i nce coverage. Despite that, he says
'mass adoption is not yet a reality”.
One of the reasons is that most clients
don’t in fact have phones with the latest
technologies. “So, targeting the high-end
mobile devi - such as the Iphone,
Blackberry Mobile or Google
Android —hasa hmu(d return on investment
as uul\ a ~mdll percentage of the pn]mluunn

pm the travel insurance are ena; while others
using it to boost other books of

such as motor insurance.

People want portability

Y Last year, Swiftcover claimed to be the first
company to provide car insurance quotes
through a mobile phone.

And Perry Wilson, managing director of
Insureand Go, believes that mobile technology
is a way forward for low-ticket items such as
travel insurance. “One third of people go on
hohdu without travel insurance,” he says.
‘So, perhaps we can reach them in the airport
with mobile technology, hence the reason why
we built the platform to doit.”

He points out that those using their mobile
phones to look for insurance don’t necessar ly
want just information. “They want to make the
payment as W ell. People want portability.”

This is not something everyone agrees
with. LV, for example, has just developed a
mobile site which offers information on the
company and its products. But, according to
Guy Hedger, marketing director of LV, the
insurer is not planning to introduce a mobile
quote service for its motor insurance. “Travel
works well because there is a short question
set but the problem with offering a mobile
quote service on motor is that we don’t believe
it's a very user-friendly experience.”

He explains that, to supply an accurate
motor quote, insurers need a considerable
amount of information that would be tiresome
to input on a mobile phone.
online quotation services that are availableare >2:
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